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December 2, 1955 


TESTAMENT OF FAITH 


In spite of the weeping and wailing and gnashing of teeth of a 
few crystal-gazing prophets of doom ... In spite of their verbal 
chastisement of all and sundry who earn their daily bread from 
an industry dedicated to the proposition that all men ... and 
women ... and children are entitled to their few hours of happi- 
ness and freedom from care ... In spite of a premature attempt 
to bury a Caesar who is still in the prime of his life ... In 
spite of all this, there are still men ... strong men ... men 
with faith and vision and courage who have elected to exercise 
their inalienable right to continue on in the vocation of their 
choice, in the business they love, within an industry which has 
been good to them and to countless thousands of others, 


At our regional meetings last Fall, Mr. Fitzgibbons 
made a declaration .., a testament of faith. He didn't pull any 
punches ... He told us that our business was suffering, just as 
it was South of the border, He wasn't panicky, and he didn't 
try to panic us, He re-affirmed his faith in the industry, and 
his confidence in the men and women who make up Famous Players. 
He saw a few clouds on the horizon ... but beyond them he could 
discern bright shafts of sunlight streaming down and enveloping 
us all in their warmth. He predicted a long and bright future 
in this business for those of us who put into practice all the 
theory of Showbusiness we had spent so many years of our lives 
in aquiring, 


Our reply to Mr, Fitzgibbons ... Our own testament of 
faith was the PROFIT BLITZ FOR FITZ. We promised him that with 


points of the Blitz ... SAVE ... SERVE ... SELL and PROFIT with 
SHOWMANSHIP. 


We still have a couple of weeks to go before the whole 
story is written into the record, Did YOU truly and honestly 
SAVE? Did you improve your SERVICE? Did you go all out in your 
SELLING? Did you PROFIT in direct ratio to your effort? It 
will all be there when we ... you and we in the office, review 
the sum total of your 


PROFIT BLITZ FOR FITZ 
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PRIZE WINNERS - 1OTH WEEK 


Here we are again fellows ... and as of now we!ve handed 
out $2,000.00 in cold, crisp , negotiable greenbacks .., 
We've had two, three, four and five-time winners to date, 
and plenty of no-timers too ... Still three weeks to go, 
and still time to dip into the old jackpot. How about YOU? 
Are you with us? Hope to see you here next week ,... 


eX eXeXe 


$25.00 - Is on its way to Jimmy McDonough, out Halifax way, 
for the terrific "Go to the movies" deal he made 
with the local street railway. 


$25.00 - For Ralph Mitcheltree's good thinking in rounding 
up old projection machine parts and turning them 
into money in the bank, 


$25.00 = To Gerry Dillon, of the College in Toronto for 
a terrific book-ticket deal he made with the 
local Parish priest. 


$15.00 - Flying at Bill Wilson of the Paramount in Edmonton 
for showing us how to circumvent the hazards of 
up-popping sunken post covers. 


$15.00 - To Gordon Carson of the Fort in Fort William for 
his fine recorded BATTLE CRY contest. 


$10.00 - Goes to Gerrie Coffey of our booking department 
for her suggestion to cross-advertise current 
attractions in Downtowns and nabes, 


$10.00 - To Martin Cave way out in the Atlas, Victoria for 
his method of shuttling staff between two theatres, 


$10.00 - For the umpteenth time to Pearl Treleaven at the 
Strand in Brandon, for handling her own repairs 
on the Orange Crush dispenser, 
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$10.00 - Goes to Bill Winterton in the Capitol, Saskatoon 
for painting his own floor at a saving of $300.00. 


$10.00 = To Mare Hirsch of the Eglinton, Toronto for remind= 
ing us that dusters can be washed and used over 


and over. 


$10.00 - On its way to Al Anthony, assistant at Sheas in 
Toronto for a splendid popcorn display. 


$10.00 - For Al Easson of the Oakwood in Toronto for his 
skill in making up his own animated displays. 


$10.00 - To Will Harper for ingenuity in selling TO CATH 
A THIEF. 


$10.00 = Goes to Jim Mitchell in the Capitol, St. John 
for a good job of all-around selling. 
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$10.00 = Is on its way to Bob Harvey of the Capitol in 
$ North Bay for a fine half-page co-op on HOUSE 
s OF BAMBOO. 
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$10.00 = To George Walters of the Prince Edward in Charlotte- 
town, for novelty selling of SIX BRIDGES. 


$10.00 - Goes to Len Turoldo, for an excellent tie-up with 
the T, Eaton Company's fashion show. 


$10.00 - To Ted Doney of the Royal in Guelph for another 
one of his excellent newspaper co-ops, 


$10.00 - Headed out Freeman Skinner's way, in the Paramount 
Halifax, for an ingenuous Orange Crush display. 


eXeXeKaXe 


That takes care of our cash for this week ,.. but we've still 
got a few bucks stashed away in that old sock, and it's all 
yours fellows .., and practically just for the asking ... 

Do I hear any bids. 
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The finish tape is in sight fellows ... the leaders are bunched, 
and a few dark horses are really trying to break through ... and 
what a race this is developing into, Only a couple of weeks left 
in our PROFIT BLITZ FOR FITZ ... Nobody is a cinch ,., not at 

this writing anyway ... and while there naturally are leaders, 
it's still anybody's race, This is the time to put that extra bit 
of heart into the contest ... Heart, and mind, and good old elbow 
grease. This is the spot for that extra spurt -.. that final 

push ... that all-out Blitz. 


We promised a PROFIT BLITZ FOR FITZ ... and the majority 
of our guys have really delivered ... delivered in terms of good, 
solid, ticket-selling ideas ... Outstanding promotional campaigns, 
service hints that should delight our customers ... Suggestions 
for a more economical operation that should add thousands upon 
thousands of dollars to the credit side of our ledgers. 


Ideas spread and spread ... and it is truly heartwarming 
to hear from men from every part of our circuit, telling us that 
they have picked up this or that idea, put it to the test, and 
that the results are even better than had been anticipated ... 


That's the idea of this whole deal, guys ... If you have 
an idea that's helping you Sell, or Serve, or Save, then it's 
bound to PROFIT everybody who makes use of it. If you clam up, 
and don't tell us about it ... then you're not only hiding your 
own light under a basket ... but you're withholding vital information 
that can benefit the whole circuit, and all your brother managers 
from coast to coast. 


We're nearing the end of the line guys ... and soon we 
will have to give an accounting of the results of our PROFIT BLITZ. 
We made some pretty fancy promises ... and I know we all want to 
make them good. Whether we do or not depends entirely on every 
single individual. You've got to blow your own horn fella ... 
no one else is going to do it for you. 


Let's make the next two weeks the biggest’ in the entire 
BLITZ period. We can do it, IF WE TRY. This is our big chance 
to uphold our reputation as the livest bunch of Showmen anywhere 
in the world ... Let's not leave that job to just a handfull ... 
Let's all of us get in the act. 


Let's PROFIT BLITZ FOR FITZ fellows ... for Fitz, and 
as a natural consequence ... for FAMOUS PLAYERS. 
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I can't remember when I've been as enthused about a Public Relations 
project as I am about the Teeners! Advisory Council which first came 
to my attention at the M.G.M. Workshop in Detroit, and which was 
further amplified by Mike Simons at their workshop in Buffalo ... 

It presents a new and stimulating approach to one of our greatest 
problems ... keeping the youngsters interested in our business ... 

I wrote about it in my BALLYHOO ... I discussed it with many of our 
managers ... and in spite of the fact that some dozens of them had 
attended these workshops, and heard about it at first hand, only 

two men took the trouble to follow through ... Al Hartshorn 

in Oshawa, and Jimmy Cameron in the Lakehead, 


Al wasn't at the workshop ... he was on his back in the 
Mountain Sanatorium at the time ... but I passed along to him such 
information as I had, and discussed it with him at great length 
while he was still in hospital. He was so taken up with the idea 
that it was one of the first things he went to work on when he 
returned to his theatre ... and what a job he did on it ... but 
more of that later. Jimmy did attend one of the sessions, and 
made practical use of the information he took home with him ... 
I have a brief report from Jimmy, and a special brochure prepared 
by Al ... both are virtually loaded with dynamite ... the kind of 
explosive we need to blow the accumulation of lethargy out of our 
systems .., I'm passing this information along, and hope that this 
will start a chain reaction which will spread from coast to coast 
and find its way into every one of our theatres. 


This is one of the important answers we've been seeking 
fellows ... Two men have proven the theory in substance, Each 
followed an entirely different tack ... Both are highly elated at 
the results. YOU don't have to grope in the dark ... the mission- 
ary work has been done ..., All you have to do is follow suit, and 
perhaps add an idea or two of your own. THIS HAS BEEN PROVEN ... 
IT WORKS ... and it can work for you too in creating new customers, 
and helping you fill a few of those empty seats. 


Remember this fellows ... Our teen-agers don't like to 
be treated as kids ... They feel they're grown up, and get a big 
bang out of being treated as such, When you form them into an 
advisory council ... treat their expressions and suggestions with 
adult respect ... raise them to your level ... they're on your 
side from then on. 


And now let's visit with Al and Jimmy for a few moments. 
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REGENT - OSHAWA 


Al Hartshorn studied the manner in which this had been handled in 


some U.S. theatres ... made a couple of changes ..,. added many 
ideas of his own, and laid his plans right down to the very last 
detail, very carefully, before he made his move. He held dis- 


cussions with the student council executive ... with P.T. groups ..,. 
with women press and radio representatives, Everyone he explained 
the deal to lined up solidly behind him and his teen-age project. 


Al slanted his campaign at the distaff side ... but darned 
if he was going to act as their Father-Confessor ... He was just 
plain terrified at the very thought ... So-o-o ... his wife Helen, 
over her protests, was drafted as counsellor ... and they went to work, 


A date for the opening meeting was set ... very attractive 
stationery printed ... and every girl in the two collegiates was 
mailed a personal invitation to become a member of the council ... 
some 500 of them. Al was a little worried, and told me he would 
settle fast for a total attendance of 50 ... and think he was doing 
very well. After all, why should the gals give up their Saturday 
morning for an unknown quantity? 


Well sir ... some 325 showed, Al opened the meeting, 
introduced their counsellor, and Helen took over. She explained the 
aims and objects of the council ... discussed in round-table style 
several past attractions, inviting comments from the audience ,.. and 
did she ever get them, The girls were thrilled to be asked their 
opinions. Then the guest of the morning was introduced ..., our very 
good friend Chet Friedman, and did he ever make a hit, Chet ran off 
half a dozen trailers of coming M.G.M. pics, did a terrific Public 
Relations pitch for the industry, and held a question-and-answer 
period in which everybody participated. Then ... a ten minute 
adjournment for Pepsi and doughnuts ... and Al comments that he has 
never seen a hungrier bunch of females in his life ... 


Helen took over again, drew for several lucky prizes ... 
nylons, pieces of jewellery etc., promoted for the occasion, and 
announced the proposed agendas for the next several meetings ... 

A prominent Toronto hair stylist ... A beauty counsellor from one 
of the prominent cosmetic firms ... A live fashion parade by Coles 
of California, etc. etc. The gals went wild. Chet handed out a 
couple of hundred autographed stills, and after a pitch by Al 

on student prices, and the coming Elmer shows, the meeting was 
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adjourned, All the above was taped by Johnny Murphy, popular C K L B 

deejay, who so enjoyed the proceedings that he used a half hour of it 

on one of his popular afternoon programs, with some very complimentary 
comments of his own, I listened to the whole tape in my office, with 

Al, and it's really something. 


National Drive Captain 
DAN KRENDEL 


Al now has the kids on his side .., and the success of all 
future meetings is assured, It took a lot of sweat, and I'll bet a 
few tears too .., but he's got himself a deal he can be truly proud 
of. And, more important ... I think he's got himself several hundred 
new and loyal customers, 


eX e Xe XX 
CAPITOL - FORT WILLIAM 


Jimmy Cameron follows a different tack. It took a long time, and 
much careful thought to arrive at a format ... but he feels that he 
now has it, Jimmy uses a group of 25 teeners, boys and girls, and 
they meet in a nearby restaurant once a month. This group is the 
advisory council, and it is up to them to spread the good news 
among the rest of the students in the collegiates. 


Jim also presents guests, although he doesn't mention any 
names ... and for the next one he plans to introduce to his board 
the magic of Hi-Fi sound, through the courtesy of a local appliance 
dealer, 


Incidentally, Jimmy himself acts as the counsellor ... and 
naturally slants all the discussions towards our industry and his 
particular theatres, I can just feel his enthusiasm in the few brief 
lines he has written... and knowing our James, I know that he's 
got something he can really sink his teeth into. 


Give us a little more information Jimmy ... in detail ... 
so we can pass it along to the rest of the boys, Even though you 
double-spaced your letter, it's awfully hard to try and read between 
the lines ,.. Oh yes ... the local newspaper picked this up, and ran 
a brief editorial commending James and F.P. for this practical 
demonstration of intcrest in the teen-age populace, 


Any of you lads who are interested, drop Al or Jimmy a note, 
and I am sure they'll help you get started in your town. 
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TROYER TEES OFF 


"Well guys ... with our PROFIT BLITZ FOR FITZ entering its final 
stages, your two statistical checker-uppers Troyer and Callendar 
figure it's just about time they got their two bits! worth into 
the weekly bulletin," 


"Ours is often referred to as the "complaint" department, 
and brother ... do we get complaints? Let's try the shoe on the 
other foot, and sit tight, while we do a little plain and fancy 
complaining of our own ... directed right at YOU. One of our main 
beefs is the fact that so many theatres when notified of an over- 
payment to the film exchanges do not take advantage of the credit 
immediately upon receipt of their notification, but hang on to it 
for a week ..., or several weeks ... until they hit one when their 
profits are a little low, and then try to pad them with the credit. 
Little do they realize that the week the letter is sent out is the 
week, as far as their operation is concerned, that their theatre 
receives the credit, and has no effect whatever on the profit or 
loss when they finally decide to take advantage of it. Naturally, 
the same goes for short payments, So please fellows ... let us 
quit playing games ... We're here to help you ... but you've got 
to try and help yourself too." 


"Another frequent occurence has to do with your week- 
ending days. A theatre may close the week on a Wednesday, and run 
a program from Wednesday to Saturday. Naturally one day appears 
on one week's report, and the other three the next week. Although 
the program may consist of a double bill, often when the report 
is received here it shows one feature only. While we certainly do 
try to keep abreast of the bookings, in some cases we are not 
sure whether two pictures were played, or one, and it may appear 
on our records that a single bill was played the first day, and 
a twin bill on the following three days. When something like this 
occurs and is finally discovered, the air at times gets mighty 
blue ... as it involves going back over the records and making a 
lot of changes just because you failed to enter the correct info 
on your T-l44 sheet." 


"Now we come to short subjects. Often you receive your 
program on opening day and discover that it's too long. So... 
you return a short or two unused, and simply do not pay for them. 
Of course you wouldn't dream of telling us about it ... and the 
only way we find out is when we're trying to balance our accounts 
with the exchanges, and write you to find out why you didn't pay 
for certain subjects. This particular item affects those Ontario 
theatres which receive their film invoices from our office." 
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TROYER (cont'd. 


"Another source of worry to this department is that some 
theatres receive letters from the film exchanges to the effect that 
they had short paid, or in some instances overpaid on some attrac- 
tion played some time back ... and without checking to find out 
whether they owe money or have a credit, go right ahead and make 
an adjustment on the say-so of the film company. We have repeat~ 
edly requested that this correspondence be forwarded to us for 
checking before any adjustments are made ... as in most cases the 
errors, if any, are caught here and the adjustments made long 
before you ever hear about them." 


"Now that we've got the "beefs' out of our system, a word 
of thanks to the many managers who do honestly try to co-operate 
with this department. It!s a lot easier to do things the right 
way than the wrong way ... both for you, and for us." 


"So, we've said our piece, and we're glad. Try to remember 
fellows that we at this end are on your side too ... and will do 
anything within reason to keep you on the right track, and out of 
trouble with the film exchanges. Do your part too, huh?" 


"All the best to you ... and good luck to each and every 
one in your run to the wire in our PROFIT BLITZ FOR FITZ." 


Al Troyer 
Tom Callendar 


oX.-X,X,X,X, 


Boy, what a time I had to get that guy Troyer to put some of these 
things down on paper ... Almost as much trouble as he has getting 
some of you to keep him informed ... 


I might add an item or two myself ... How about making 
sure that your weekly reports reach Head Office on time ... and 
there is sufficient postage on the envelopes to avoid penalties 
at this end ... huh? You can't toss your report in the mail box 
on Tuesday and expect it to get here on Monday ... and believe 
me, some guys have even tried that ... but they forget that there's 
a postmark on the envelope which tells when it was mailed. 


Well, thanks Al and Tommy for your "bit" towards our 
successful PROFIT BLITZ FOR FITZ ... 


Took a long time to get it ... but it was worth waiting for. 
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I have a few well-penned words from one of our managers who prefers 
to remain anonymous, He asks the question -.. the title of this 
little piece ... and then proceeds to offer his answers, I think 
youll? Tike it. 


"Like most of you, I have at times wondered just what it 
is that makes our top executives tick, What is that indefinable 
"something" that puts men like "Fitz", Rube Bolstad and our other 
executives into the top positions in our company, and keeps them 
there year after year after year?! 


"It seems to me that they all have five traits in commen, 
Of course they are possessed of many other fine qualities too .., 
but I feel that the following is a common denominator of the whole," 


"They WORK ... I suppose that many cliches could be written 
about the value of doing a good job of work, which would be super- 
fluous here. No one can question the fact that our executives really 
WOR K for their company." 


"They are CREATIVE THINKERS .., Whether it has to do with 
film contracts, advertising, new installations, property management 
etc, I think that all of us will agree that in our company, the 
executive in charge is truly a CREATIVE THINKER." 


"They CONTINUE TO LEARN ... At General Electric they say 
that "Progress is our most important product." It is true with any 
executive that if he wants to make progress, or even remain in a 
position of leadership, he must CONTINUE TO LEARN," 


"They have the ability to GET ALONG WITH OTHERS ... Edison 
once said that he placed the value of an executive 30% for his know- 
ledge of the work at hand, and 70% for his ability to get along with 
others, The firm, friendly, intelligent attitude adopted by our 
executives towards EVERY ONE of the employees of our company, would 
indicate that they have this ability perfected to a science," 


"They have COMMUNITY INTEREST ... I wonder just where the 
Variety Club, with its special project "Variety Village" would be in 
Canada, without the leadership, drive, and plain hard work put in by 
"Fitz" and the other top executives of F.P." 


If I should suddenly get ambitious to become executive-minded, 
I know that I face an almost insurmountable object ... WORK, It!s a 
horrible thought ... but they do say that it is very rewarding. 


ANON. 
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"After reading that front page article "Calculated Risk," I was 
reminded of a conversation I had a few days ago with the general 
manager of one of our leading distributing companies ... During 

the course of this conversation he asked me what I thought of one 
of his company's pictures which we had screened that day ... and 

I told him the truth ... that it was a fairly good picture, but 

not such a world-beater. I could feel him fairly bristle as he 
said over the telephone .,. "Ben, you are wrong ... that is a GREAT 
picture." So I countered with ... Yonkel, (that is not his name) 
you sure are the eternal optimist, His reply was ... "Well, aren't 
you? If you weren't you wouldn't be in this business ..." 


"Well, that set me to thinking, and I had to admit to 
myself that optimism is the keynote of our business, and that ties 
in with Dan's remarks on "Calculated Risks." 


"Just think ... without optimism the screen would have 
remained silent ... Without optimism CINERAMA would never have 


been developed ... Without optimism, CINEMASCOPE would have remained 
just a scientist's dream. Without optimism we would not have had 
STEREOPHONIC SOUND ... Without optimism VISTAVISION would have died 
aborning., Without optimism we will not reap the benefits of the 
research which is constantly under way to develop new techniques," 


"And what of the calculated risk?! 


"Wasn't it a calculated risk to pour the millions into the 
development of CINERAMA, and then gamble the huge sums necessary to 
equip a theatre for its use?" 


"Wasn't it a calculated risk for a company to gamble its 
entire resources on the development of CINEMASCOPE, especially at a 
time when this industry was in the dodrums?" 


"Wasn't it a calculated risk for the theatre owners to 
gamble huge sums of money on the installation of all the new equipmeht 
necessary to exhibit the pictures produced in CINEMASCOPE and 
VISTAVISION?" 


"This combination of optimism and calculated risk paid off 
over the past few years, and if, today we feel a bit of a pinch, we 
must not permit ourselves to lose that spirit of optimism which has 
kept us alive in the past, and if retained, will surely keep us 
alive in the future ..." 
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OVER BEN'S SHOULDER (cont'd, 


"Well, that's that ... but I do hope that optimism will 
continue to be the keynote of your thinking and operation." 


"And now, let's see what's going on across the country." 


REBEL WITHOUT CAUSE - has turned in a very goed week in 
Vancouver, and is being held into a second week, Of course, this 
may be affected in the first few days by the Grey Cup activity. 


PHENIX CITY STORY - continues to do good business. This 
factual story needs a strong campaign, so use all available materjal. 


ULYSSES - We promised to tell you of the Toronto opening ,,. 
The picture got away to a great start in the University-Eglinten 
combo, topping all the other first runs in town, and is holding fe» 
a second week. By the way, you must make a point of sitting threugh 
this picture, so you can tell your patrons of its beautiful phetes 
graphy ... some scenes are honestly breathtaking in their beauty .,, 
You should also know that this picture was made in Italy with only 
two English speaking actors, Kirk Douglas and Anthony Quinn ... the 
others all being Italian. As a consequence the dialogue is dubbed, 
and if your patrons comment on the dubbing you can explain the 
reason to them, 


HOLIDAY BOOKING ~ These bookings are now being prepared .,, 
When you get them, check them over, and if you have any suggestions 
to offer, please contact your bookers, who will, I am sure, try tea 
help out to any reasonable degree. 


"This winds up another journal, but I can't let this op- 
portunity pass without thanking those of you who have commented so 
favourably on these weekly remarks ... and to Cap'n Dan ... I 
would like to suggest that he is a flatterer as well as a philosopher." 


"So long for now ... glad we were able to get together ... 
(If you watch T.V. you'll recognize whose tag-line that is.)" 


"Keep Blitzin! fellows ... and, see you next week," 
Ben Geldsaler 


eX oXeXoXaXe Xo 
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"Hello again, men ... you're doing a terrific job in this PROFIT 
BLITZ FOR FITZ, and I don't want to throw any cold water on your 
efforts ... but, let's face a few rather startling facts ... shall 
we? They have a direct relation to the PROFIT portion of our 
campaign heading ..." 


NWetve been taking what we felt was a justifiable pride 
in our confection sales loss ratio to gross sales ... and I'm be- 
ginning to wonder why? By what reasoning are we so proud and com- 
placent when that loss represents over $35,000.00 per year in our 
theatre operations?" 


'Let!s not delude ourselves any longer ... that's quite 
a sizeable chunk of dough to let slip through our fingers, when 
all that!s needed is a firmer grasp of our hands ... If one of 
our largest theatres in Canada, with the greatest volume of dollar 
confection sales can operate on four-tenths of one percent loss 
ratio, that is, $4.00 on each $1,000.00 of sales, why can't that 
record be maintained over the whole circuit?" 


It certainly CAN ... by the institution of Daily Counter 
Sales reports ... a tightening up of inventory and cash controls, 
and the proper managerial supervision. Just as simple as that," 


"We cantt continue to blame "mice" for confection losses 
when a goodly portion definitely represents cash which would not 
have gone astray by the timely exercise of corrective measures," 


Only this week we uncovered a deficit of nearly $100.00 
in confection sales proceeds, due to false recording of confection 
sales deposits which would not have got by the manager had he 
taken the trouble to check the sales deposits recorded on the 
C.S.R. against his theatre's T-144 weekly report." 


"Mice have no stomach for currency, so this loss could 
not be attributed to them ... or to the sales girls. The entire 
responsibility is the manager's. Your confection sales report, 
the manager's weekly report (T-144), your theatre daily boxoffice 
statement and the payroll are actually financial statements, and 
require the manager's signature, which signature in effect certifies 
to his personal examination of the information recorded," 


"Don't sign statements before you study them, fellows. 
Read them ,.. check them, then attach your signature, Let's make 
this important, yet simple function a factual operation," 


Dick Geering 
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JIM MITCHELL, manager of the Capitol in St. John felt that he was 
not getting all he should out of his very antiquated furnace .., 
He did all anybody could do ... had his fireman regularly clean 
the tubes with the prescribed wire brush, but still felt that 
there was enough coating left to form an insulation and cut down 
on his heat output. He heard from an engineer friend of his that 
there was a special tube-cleaning chemical, and at a cost of $4,50 
purchased some, used it, and carted away nearly a barrel of soot, 


Last year it took all morning to get a head of steam up, 
Now they can do it in twenty minutes ,.. and get this ... Up te 
the end of November, Jim saved TEN TONS of coal, as against last 
year's consumption, 


In addition, at the cost of a few dollars, Jim buili a 
partition around the stage exit ,.. Now, when they remove ashes 
and garbage the cold wind doesn't sweep in and cool off the whole 
theatre, This means an extra saving in coal. Every little bit 
helps, fellows, Are YOU doing something to conserve on coal that 
we should know about? 


oXe XoXo XoXo 


GEORGE ARNOTT, of Consolidated Theatres in Montreal has a good 
remedy for over-spending. Says George ... "The most effective 
way, I have found ... both with my personal finances, and with 
the company's is simply to QUIT SPENDING. It is surprising what 
you can do if you become a miser for a set period, and don!t 
spend ANYTHING unless you just HAVE to." 


Not a bad idea ..,. and it could form a valuable habit, 
the habit of examining, and re-examining every single item of 
controllable expense ... BEFORE it becomes an item of expense, 


eX eX XXX, 


RALPH MITCHELTREE, skipper of the Capitol in Calgary tells me 
that since the start of our PROFIT BLITZ FOR FITZ he has started 
checking all miscellaneous purchases very, very carefully ... 
Ralph wasn!t satisfied that he was getting the best possible 
price on rest-room supplies ... scurried around a little, got 
himself some competitive prices ... changed his supplier, and 
now saves nearly $100.00 a year in this one item, 


How about YOU? 


ia 
iy 


‘ . 


$10,000 
IN CASH PRIZES 


IT with showmanship 


SERVE} with.showmanship)f 


showmanship 
showmanship 


aie 


CN PAE <9) 


1955 


PROF 
S'A\VE with 


sf LL with 


HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


National Drive Captain 
DAN KRENDEL 


LEN TUROLDO, who manages the Capitol in Brandon tells me that he 
has promoted several good rentals, each of which nets him a neat 
profit. Len heard that the Stratford Players were coming to town 
to present a Shakesperian festival ... contacted them, and rented 
them his theatre for one of his off nights, at a good rental ... 


Made a deal with the T.Eaton Co. to use his theatre for 
their annual Good Deed Show ... and contacted the Associated Com- 
mercial Travellers, did a little fast talking and wound up with 
another good rental, for the presentation of their trophies to 
all school children who participated in their "Marble Derby" ... 


It's all good stuff, guys ... and certainly money in the 
bank, Doing anything to get additional income out of YOUR theatre? 


oXeXeXeXe 


MURRAY LYNCH, head man of the Paramount in Moncton reports that 

he has a small parking lot at one end of his theatre ... which, 
while designed for the use of his patrons, was always crowded with 
cars of local shoppers from eight to five, There are five good- 
sized lots within a block of his theatre ... so, Murray reasoned 
since his patrons couldn't get on his, he might as well get some 
income out of it. Made a deal with the newspaper office which is 
located at the corner, and rented them sixty feet of space for 
their salesmen's cars at a rental of $480.00 a year, His patrons 
use the lot at night. 


»aXaXeXeX, 


BILL BURKE, of the Capitol in Brantford isn't just sitting around 
waiting for customers to beg him to sell them books of F.P. tickets. 
The UAW-CIO have rented his theatre for a morning kids! show ... 

and Bill fastalked them into cutting down a bit on their regular 
gifts of candy, fruit etc. in favour of theatre tickets. So far 

he has sold them seventy $2.00 books, The local radio station is 
running a Santa Claus show, and Bill's in again ...sold them an 
idea, and 120 - $2.00 books, Total to date, and he hasn't really 
got going yet ... $380.00 worth of children's book tickets. 


eX ,XeXaXe 
What are YOU doing to push the sale of books of tickets during our 


contest period? Let us in on it, huh? So we can pass it along to 
the rest of the gang, 
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A_ FEW SUGGESTIONS 
BOOST BOOK-TICKET SALES 


Henrietta Venis, Herb Black's secretary is not adverse to picking 
up some extra change during the Christmas season ,.. and with 

that thought in mind, made up a neat sign suggesting F.P. books 

of tickets as a timely Christmas thought, and placed it in a 
prominent spot alongside the mail boxes in the apartment building 
she lives in ... She hopes to cover all the buildings in the 
district in the same manner. Her name and phone number appear on 
the signs ... and she has a good supply of books to take care of 
the expected demand ..,'"! 


oXeXeXeXo 
SELLING *SHORTS" 


John Heggie's mad ... he checks the tear sheets of every theatre 
he books, and is doing a real burn at the way some of the boys are 
selling their shorts, short, He spends a lot of time searching 
for the best available companion featurettes to round out his 
programs, and when he knows the theatre is playing subjects like 
"Fabulous Las Vegas," ... "Living Swamp," ... "Valley of the Sun," 
and the like, all in color, all in CinemaScope ... all worthy of 
feature billing, and the only mention in the newspaper ad is ... 
yes you guessed it ... ADDED SELECTED SHORTS ... he really burns, 


I don!t blame him ,.. These subjects cost as much to 
produce as some of the smaller features ... They're saleable ... 
They're enjoyable ... People go out talking about them, and yet, 
too many of us don't take the trouble to bother telling them 
about it. Wise up guys ... Make provisions in your ads for these 
important ticket-sellers, 


As a matter of fact, I'm going to talk to Jimmy Nairn 
about it ... I think it's important enough to have drop-in slugs 
made up for your use, Then you CAN'T leave them out. 


eee Keke 
BOOK-TICKET SALES REPORTS 


Our Richard ... Geering that is, is in somewhat of a dither ... 
The Boss Man wants to know how the Christmas campaign is going, 
and he can't tell him ... just because half our managers are NOT 
sending in weekly reports. Come on guys ... EVERY WEEK, huh? 
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CAY McDERMOTT, Bobby Myers! secretary has this to offer ,., It 

may not save us a fortune ,.. but says Cay, "A penny saved, etc," 
An awful lot of wires go back and forth between the theatres and 
our booking department. Some of them are fairly lengthy ones, 

and certainly over the ten word minimum. Why, asks Cay ... must 
all wires conclude with "Regards" or some other form of salutation? 


By eliminating this one word .., over a year a saving of 
many, many dollars can result. True, you must pay for a minimum 
of ten words ... but over that number, every single word is 
charged for, So ... let's cut out unnecessary chatter when it 
costs us dough, huh? 


eX ,X,X.X, 


LOUISE TARANTINO, Bob Eves! Girl Friday is really interested in 
the business she's in ,... and this time comes through with a good 
suggestion in connection with the advertising of a soon-to-be- 
released feature, THE TENDER TRAP. 


First of all, this is one of the really good pictures 
our customers will soon be looking at ... Secondly, it's a romantic 
pic with universal appeal ... after all, everybody loves to see 
a bachelor trapped into losing his single status .., and, thirdly, 
the upcoming year ... 1956 ... is a Leap Year. Does that give 
you a hint? 


Louise suggests that some of our ads play up this angle, 
maybe kibitz the readers a little ... and warn eligible bachelors 
to be on the look-out for gals out to catch themselves a husband, 


She even has copy for a poster ... Pic of a man being 


chased by a cut gal, with copy reading ... "Come in and see the 
TENDER TRAP, and learn how to catch your man before Leap Year 
Cnidismarerc) 


May be a good thought there ... what say, Jimmy? 
eX eX eXeXa 


HENRIETTA VENIS ... still Herb Black's secretary has this to offer, 
In the next four weeks there will be an awful lot of people down 
town ... Thousands of them will pass our theatres ... Many of them 
are just killing time waiting for husband or wife, or friend to 

get through with their shopping. Why not place a large cutout of 
a clock near the boxoffice advising when the next feature starts 
and when it's over. May plant an idea, May help to sell tickets, 
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MURRAY LYNCH increased his book ticket sales from $800.00 two 
years ago, to $2,860.00 last year, and this year he expects to 
top even that figure ,.. and here's how ... 


National Drive Captain 
DAN KRENDEL 


Murray promoted a car from a local dealer, and had a 
very attractive banner made up which sits on top of the roof ... 
Half the banner contains theatre and book-ticket copy ... the 
other half, a pitch for the dealer. Car, banner and gas supplied 
by said dealer. 


A gal in Santa outfit drives around every morning, calling 

on the housewives, door-to-door, giving her pitch, and selling 
pulenty of books. She must be doing a good job, as she's very 
happy with her 10% commission, If there's nobody home, she leaves 
a neat little circular addressed to the housewife, containing full 
details of the book tickets, prices etc. with a phone number where 
she can be reached, It's really amazing how many people phone 

and ask her to c'mon over, 


To promote staff interest, Murray offers a trophy each 
year to the winning theatre team ... that is, the team selling the 
most books of tickets. The winning team's name is irmribed on a 
card which is placed alongside the trophy for the next year ... 

In this way he maintains interest, and doesn't have to purchase 
new trophies each year, Canny guy, that Lynch fellow. Sells lots 
of tickets, too, 


oXe-X.X.X, 


PAUL TURNBULL, of the Downtown in Hamilton reports that his operator 
Johnny Owens did a lot of scrounging around ... picked up a few 
spare bolts, nuts and screws ... an old washing machine motor ... 
pieces of sheet metal from a junk yard ... 3 s:vitches and a pilot 
light from a war surplus store ... to which he contributed a lot 

of patience, ingenuity and a bit of paint. 


The result ... a complete electric rewind device, with 
automatic cut-off stops and warning signal ... to replace the old 
manual rewinder, 


In a one-man operation this is most important ... as it 
permits the projectionist to attend to his machine without the 
annoying distraction of making repairs and rewinding film, while 
keeping one eye peeled on his machine, 


The boys couldn't afford a new one ... so, a little know- 
how and patience got them what they wanted ... for a few pennies. 
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BERT WIBER, manager of the Capitol in Edmonton heard that the 

B and A Service Stations were opening five new stations in his 
city, and were planning to give away all kinds of prizes during 
the day. Bert had a talk with the executives in charge, and 
wound up with a sale of fifty books of adult tickets ..., a nice 
sale. In addition to the sale itself, Bert wound up with a whole 
lot of fine publicity ... over the air and in the newspapers ... 
paid for by the Oil company. 


oXeXeXp Xe 


JACK WARD, Skipper of the Seneca in Niagara Falls, besides selling 
the local Lions a quantity of kids! tickets for their Hallowe'en 
party, contacted the City Hall, and sold them fifty bucks! worth 
to be handed out to the small fry at their annual Christmas party, 


oX,XeKeXoe 


DAVE BORLAND, of the Dominion in Vancouver believes in dressing 
up his books of tickets when he makes a bulk sale to a firm for 
distribution to their employees. Dave has a neat, blue cover 
made up, which he imprints with the company's name, and a brief 
message ... Tells me it helps him sell plenty of books, Just 

a gimmick ... costs a few pennies ... but pays off, 


oXeXeXeXe 


FRED TICKELL, our Medicine Hat maestro, sends me copy of the front 
page of his newspaper ... and, sure 'nuff, right across the bottom 
of the page is a good ad for his book tickets. Fred tells me that 
this is the first time the newspaper has accepted an ad om that 
very important page ... Took a lot of talking and selling, but 

he finally won out. A really nice deal. 


eX eXeKeXeo 


JACK MAHON, of the Orpheum in Prince Albert believes in keeping 
his customers informed ... Jack has a small bulletin board, made 
of ordinary wallboard with a rubber paint finish, which he has 
installed in an attractive frame in his lobby. On it he posts 
any information he may cull from the trade magazines which he 
thinks may be of interest to his patrons ... also news of local 
events ... especially his theatre's. Tells me the custemers 
love it, and line up to get a peak at "What's New ..." 


eX, XX Xe 


$10,000 


IN CASH PRIZES 


hip 
ROFIT with showmans 
P SERVE with showmanship 


SAVE with 


SEPT. 5th 
TO DEC. 3rd 
1955 


showmanship 
U with showmanship 


HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


National Drive Captain 
DAN KRENDEL 


WHO'S BLITZIN'? LET'S SEE 
PALACE - WINDSOR 


Eddie Lamoureux tells us that anybody playing TRIAL, should very 
definitely make use of the "jury" summons type herald available 
from Metro, and also the very unusual posters they have in stock. 
He used them both to good results, For his marquee, instead of 
the interchangeable letters, he had the sign man make up a huge 
title piece of dayglo coloured letters ... very effective. All 
the leading book stores were tied in on window displays. 


For his PETE KELLY'S BLUES date, Eddie made extensive use 
of l-sheets and special window cards ... placing 50 of each in 
strategic positions throughout the city. Every music store in town 
put in a good window. 


oX.X.X.X. 
ORPHEUM - PRINCE ALBERT 


For THE NIGHT MY NUMBER CAME UP, Jack Mahon rounded up six youngsters, 
gave each a sign with one word of the title on it, strung them out 
about ten feet apart, and had them parading the main drag. Tells 

me it drew a lot of attention .., In addition to the signs, each 

lad carried a banner on his back with full particulars of the BLO 
theatre, date etc, 


oXeXoXeXoX 
DOWNTOWN - HAMILTON 


For his twin bill of a couple of oldies ... TRAIL OF LONESOME PINE 
and PEARL OF SOUTH PACIFIC, Paul arranged to place bumper strips 

on all cabs of the local Royal Taxi Company ... also used a sand- 
wich man on the main street. The Robert Duncan Company came through 
with a good window display of best selling novels, with a large 

form of a book, listing the Downtown's attractions. Jewell Bros, 
another book store, duplicated this. 


Maybe this smells ... so what? Paul arranged a window tie- 
up with a local fish market, using real oysters with strings of 
pearls (phony) in the background ... A large sign guaranteed the 
freshness of the ersters ... and the quality of the entertainment 
offered by the theatre, 
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ROYAL - GUELPH 


I see another one of Ted's masterly newspaper co-ops ... this time 
on NEVER TOO YOUNG ... tying in the title of the pic with ... "to 


want the best for your family ... etc." Clever copy, and a good- 
sized scene right out of the press, In addition a good two column 
scene on an off-theatre page ... also his I SAW deal still running 


in the Mercury every day in the week. 
oXeXeXe Xe 
NORTOWN - TORONTO 


Mike King is really starting to court the kid trade in the posh 
neighbourhood he operates in .., His regular attractions, as a 
rule are not particularly attractive to the youngsters ... so Mike 
now delays his regular show until 2.30 ... in the interim running 
some special feature he picks up for the small fry. 


Mike started his campaign with personal letters to all 
Home and School associations in the area ... distributed 5,000 
special announcement heralds to the homes, using kids chosen from 
the audience for the purpose, and Mike reports ‘shat the kids really 
gave him 100% distribution ... Special stage announcements 
two weeks in advance of the first special matinee ... and giant 
displays in his picture window facing on Eglinton. 


The results of his first two shows are excellent, with 
a substantial increase over previous weeks, and he hopes to 
really build this up into something worth-while. Nice going Mike, 
and keep after those young 'uns ... They grow up fast, boy. 


»>XeXaXaXo 
ALGOMA - SOO 


Norm still gets a good-sized ad on the weekly merchants! co-op 
page in the Sault Star ... in return for a pair of ducats ... 

In support of his ELMER shows, Norm dressed his doorman in clown 
costume and sent him out on the street during peak traffic hours, 
The clown was accompanied on his tours by a member of the local 
police traffic department, 


The two radio stations, and T.V. outlet continue to 
support this ELMER deal which is sponsored in the Soo by the 
Kinsmen, Mayor Smale is solidly behind the safety parties. 
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REGENT - OSHAWA 


Al sends along advance information on his ELMER parties, which got 
under way last Saturday ... This deal is co-sponsored by the local 
Kinsmen, and has the active support of the Board of Education ... 
the Police Department, and the Oshawa Safety Council. 21 of the 
special ELMER l-sheets were placed in the eighteen public and 
three separate schools, and the principals of all the schools were 
instructed to announce the Satayem parties at all assemblies, 


The Metropolitan store devoted it's giant, main drag 
Window to a display of the cut-outs, and all the prizes which Al 
had promoted to date, including bicycles, skating outfits etc, 
all of which made quite an impressive display. The newspaper, 
one of the most unco-operative ones in the whole territory, broke 
down and came through with an advance story and a picture of the 
Kinsmen discussing the deal with the chief of police ... Another 
picture in the late Saturday edition, showing pic of a crowd of 
youngsters in front of the theatre. 


C K L B is back of this deal all the way, with good news 
stories every day. For his opening show Al played to nearly 1,000 
youngsters ... which he thought was awful ... T'ain't bad, fella, 
nou Dadeat all... believe me. It'll build too ... can't help it 
with the work you're putting in on it. 


oXeXoKoXv 
PARAMOUNT - CHILLIWACK 


Claude Smith was playing MAN CALLED PETER ... had a talk with 

his good friend the secretary of the local Ministerial Association, 
and was home free, The Association advised all its members of 

the pic, theatre and dates ... several clergymen made pulpit 
announcements on the Sunday preceding its opening ... many more 
included good copy in their weekly bulletins, All in all they 
really did a selling job for Claude. 


This is interesting ... Claude was surprised to see many 
people come up to his boxoffice who obviously didn't even know 
how to purchase a ticket ... just hadn't been around in so long 
that they had forgotten. He hopes that this taste of his wares 
will serve to whet their appetites, and that they'll be back to 
visit him more often. He's certainly going to keep in touch with 
them, and do all in his power to get them back. 


What are you doing about YOUR "Lost audience?! 
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CAPITOL - CALGARY 


Ralph Mitcheltree sends along photo of a Jensen Pump Jack, which 
he had on display in his lobby as advance for LUCY GALLANT ... 
This Jack, which is a familiar piece of equipment in oil country, 
was borrowed from a local firm, who advertised its appearance at 
the theatre, plus the attraction in thee separate newspaper ads, 
and on their radio program, The firm also purchased a number of 
tickets for distribution to some of their local accounts, 


Ralph also contacted the president of the Desk and 
Derrick club, an organization of about 500 girl office workers 
in the oil industry, and reports that they turned out en masse 
to catch his show, 


oXeoKoeXoXe 
CAPITOL - GALT 


For his GIRL RUSH engagement, Ed arranged for several good spets 
on several popular radio programs .,. mounted 1l~sheets posted at 
busy street intersections ... and a good window display in a 
downtown furniture store. Repeated the above on FAIR WEATHER, 
with the addition of a record and sheet music display in a down 
town music store, 


His I SAW feature still appearing daily in the local 
Evening Reporter, 


oXeXe XoXo 
NORTHLAND - FLIN FLON 


Peter Boyd believes in selling his shorts ... Recently he played 

a two-reeler ... Web Pierce and His Wandering Boys ... had a talk 
with one of the deejays on the local radio station C F A R, and 
wound up with many dollars! worth of free time. On opening day, 
the disc jock devoted a full half-hour to Web Pierce's music, with 
frequent breaks for theatre mention, 


For CARMEN JONES, Peter tied in with a local music store 
who placed a Hi-Fi unit in his lobby, which he used to good ad- 
vantage in advance of his date, The store plugged the music over 
its radio program, with good theatre credits. 


Pete Boyd reports that his ELMER parties are gaining in 
popularity each week ,... Attendance good, 
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WILL HARPER out Kelowna way sells a lot of F.P. books of tickets, 
and has been setting somewhat of a record for as many years as we 
can remember, He doesn't sit around and wait for people to ask 
him ... he does the asking, and the selling. Will has what he 
calls fondly his "Trap Lines ..." and covers them every single 
day during the Christmas sales season. Five drug stores in town, 
and one, ten miles out of the city, handle books of tickets .., 
and Will visits every one of them each morning between 9 and 10 
A.M. He carries a stock of books with him, and replenishes their 
supply at the same time as he clears their cash, They sell an 
awful lot of books for him, 


Will has a standing offer ... If anyone, anytime, asks for 
a book of tickets and he doesn!t have one on him ... they get one 
free, Last year it cost him two books ... but he has just about 
everybody in town stopping him to try and catch a free book ,.. 
they keep asking .., and they keep buying, This is one guy who 
really works at it. 


One of the best gimmicks I've seen in a while is the pink 
capsule used by Will. It's a regular, albeit slightly oversize, 
medical capsule, and in it is a roll of paper seven eighths of an 
inch by about fifteen inches long, rolled tightly. On the outside 
is printed DOPE, but when you unroll the paper there is a good 
suory about his book tickets ... prices ... where to get them ..,. 
phone number, etc. etc. Will says it's fun watching people unroll 
the paper and then try to squeeze it back into the capsule ... but 
they read every word. Wanna sample? Drop Will Harper a note ... 
I'm sure you can use this idea to good advantage in your town. 


Our boy is a past master at the art of pushing these books 
of tickets .., but you can't become a past master unless you start 
with the present ... RIGHT NOW. So ,.. get going guys ... and next 
year maybe you'll have a title too, as well as some of that prize 
dough that's floating around, 


oXeXeXeXe 


W.G. GAZELY of the Paramount in Campbellton also likes to sell 
books of tickets ... He gets rid of a fair number to the local 
reserve army unit for use as parade attendance prizes ,... All 
local doctors are regularly called on, and use the tickets as 
Christmas gifts for their student nurses, The ladies! Curling 
Club purchases a fair amount during the curling season for use 

at their bonspiel and as weekly prizes. I note that this house 

is very often rented to local organizations such as the Associated 
commercial Travellers etc, on a straight rental deal, 
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PALACE - TORONTO 


I have a scrap book from George Davie ... but a scrap book ... 
covering all his activities for the past eight or nine weeks, 
George doesn't believe in passing his material on to me week by 
week ... that's too easy. He plunks it all down on my desk, and 
now I'm supposed to sift through it, and pick out the highlights 
for these pages. Well George me boy ... I'm not even going to 
attempt to crowd everything in ... but I will try to pick out 
some of the more outstanding promotions, 


To increase the sale of popcorn, George gave out Pirate 
outfits for four consecutive weeks, His staff was attired in 
these outfits, and added colour to the proceedings. Sold lots 
of corn, : 


For his CONQUEST OF SPACE date, George outfitted a young 
fellow in a complete space suit, and had him parading the very 
busy Danforth, well bannered with theatre copy. 


For 7 YEAR ITCH, George tried a new angle ... Instead of 
the conventional pic of La Monroe with her skirts away over her 
head, he used the pic of a chimp on 5,000 heralds, with copy 
reading "Do you mean to say you haven't seen Marilyn Monroe in 
7 YEAR ITCH?" etc. Quite a switch ... People got a kick out of it. 


When he played DADDY LONG LEGS, George suspended dummy of 
a pair of men!s legs from his marquee, bottom coming to within 
6'2" of the sidewalk. A card invited the men to pass under it, and 
any whose head touched the dummy were admitted free. 


For his small fry, George uses a different gag at each 
Saturday matinee ... I see details of balloon blowing contests, 
Pie eating contests ... Biscuit eating contests, and contests of 
every type and description. The kids love them ... and his juve 
business is good. 


In advance of his showing of UNDERWATER, George arranged 
with the Underwater Club of Canada to put a display in his lobby. 
This consisted of two gal mannikins in complete frogmens outfits, 
with all the necessary equipment ... masks, snorkel tubes, spears 
etc. Drew much.comment. 


Well boy ... that's it ... I'm running out of space and 
out of time, Can't quarrel with your selling ... it's really 
good ... but, send it in EVERY WEEK ... get it boy? EVERY WEEK. 


‘ « 
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Our gal Pearl is supposed to be on a week!s vacation ... but as 
she had completed some promotion plans for BATTLE CRY, and wanted 
to see results, she hung around for a couple of days ... On 
opening day the local Sea Cadets marched to the theatre, led by 
their bugle band ... Supposed to have given a 15 minute musical 
salute in front of the theatre ... but, it was so cold they just 
couldn't hold the instruments to their lips ... so, they settled 
for a precision drill, which helped step the passers-by. 


Pearl!s book-ticket campaign is well under way ... and I 
see a very attractive mounted display in one of the better eateries 
around town, Peart holds weekly "pep" meetings of her staff, and 
has one girl demonstrate her’ selling approach at each meeting ... 
tells me that it helps pep the rest of the staff up. 


eXeXeXoXe 
CAPITOL ~ SARNIA 


Hammy Bowes sends along copy of the Sarnia Gazette, a weekly which 
enjoys wide popularity in the area. Three full pages are devoted 
to good P.R. for the local theatres .., with pics of the three 
resident managers and a line-up of current and coming product. 


eXKeXeoXeoXe 
CAPITOL -— WINNIPEG 


Note that Bill Novak has an I SAW deal running in the Winnipeg 
Tribune ... in his case it being incorporated into one of the 
more popular columns, "The Moss I Gather." Looks good. 


On November 12th, Bill ran his annual Sadie Hawkins Day 
to excellent results. In addition to good advance lobby material, 
Bill ran a special insert in his ads several days in advance ... 
Tied it in with his sale of book tickets, and unloaded nearly a 
hundred of the adult size books, 


sXeKeoXe 
SENECA - NIAGARA FALLS 
For MR. ROBERTS, Jack invited the local Sea Cadets to parade to his 


theatre, full uniforms, band and all. Two good mounted displays 
in excellent down town locations. 
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Victoria was really in the deep freeze ,.. with the lowest recorded 
temperatures in over fifty years, and Robbie was playing GIRL ON 
THE RED VELVET SWING ... He took advantage of a tough situation, 
promoted a couple of good windows, loaded them with good selling 
accessories, and some very, very interesting and effective copy, 
to wit ... "Cheer up, there's a THAW coming ..." with theatre and 
pic credits, surrounded by mounted stills of Harry Thaw, Evelyn 
Nesbitt, Ray Milland etc, plus several scene stills. Robbie also 
talked the local radio station into using this gag in the form ef 
a contest on their daily "Housewife's Holiday" program. I 

call this good selling ... certainly selling with SHOWMANSHIP, 


oXeXeXeXe 
CAPITOL - LONDON 


Murray Summerville, house manager of the Capitol sends along some 
interesting details of his promotion of PETE KELLY'S BLUES ,., 
Murray arranged a contest on one of C.F.P.L.'s early morning 
shows, "The Yawn Patrol" .,, and in return for a few ducats, wound 
up with over $150.00 worth of free time. 


A local appliance store kicked in a record player for 
use as the main prize in a contest ... The store put in a good 
display in the theatre lobby, and in return filled their whole 
main window with PETE KELLY advertising, also placed a ten-foot 
high cutout of Jack Webb as Kelly right in their store, The 
idea was to guess how tall the figure was. Hundreds of entries 
were received during the engagement. 


A phone call to the local Arthur Murray studios resulted 
in a couple of dancers, in garb of the early twenties, entertaining 
the line-up at the theatre on Friday and Saturday nights, with a 
demonstration of the Charleston ... Good sized pic appeared in 
the London Free Press, with good theatre credits. Another two- 
column pic of the record player being presented to the winner on 
the theatre page of the same paper. 


A nice, rounded-out selling job, Murray. Nice going. 
eX eXeXe Xe 
ORPHEUM - SOO 


Wish that gal'd get used to her marital status and start pitchin! 
again ... All I'm getting is promises of things to come, Nu... 
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PALACE - GUELPH 


For his date on McCONNELL STORY, Herb arranged a swell tie-up 
with the Puritan Food Company, a new firm in the canned meats 
line. For every two wrappers from any of their products, they 
handed out one child's admission, Six Guelph stores handling 
this line latched on, and came through with some very fine ad- 
vertising. All stores carried window displays ... counter cards,, 
and details of the ticket deal. 


The largest store, the Red and White use thirty radie 
spots weekly, and gave frequent mention to the label and ticket 
tie-in. They also included good sales copy in their newspaper 
ads on Wednesday, Thursday and Friday. Herb doesn't tell me hew 
many tickets were sold in this way ... Would be interesting to 
know. 


In the way of industry P.R. Herb at long last was able 
to sell the necessary amount of space, and now the Guelph Mercury 
carries a quarter page Home-I-Tis ad, listing the three local 
theatres, and sponsored by two taxi firms and three restaurants. 
This is to continue for a total of eleven weeks, 


eXe Xe XoXo 
EMPRESS - EDMONTON 


Fred Varlow was playing RETURN OF JACK SLADE, whose theme song is 
"Yellow Rose of Texas." Fred contacted the music stores in town 
and arranged for several good windows. The deejays on the local 
network kicked through with many spinnings of the title song 
disc, and good credits. Fred even talked one of his music store 
contacts into giving him enough records for distribution to every 
100th customer, 


oX.X.X.X. 
CAPITOL - WELLAND 


Les Mitchell has barely got his coat off, and already I see signs 
of a great deal of activity in this situation. From the promotions 
he has lined up, and just awaiting finalization, I expect Les is 
going to be a very busy boy, and all to the good. In the meantime, 
and just so!'s he won't be left out of things, Les forwards tear 
sheets showing two good scenes on this week's attractions, on 
off-theatre pages in the local Tribune, 
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In the interest of Public Relations, Joe Lefave permitted the 
local libraries to put in a very attractive display in his lobby, 
tying in their Young Canada Book Week, The chief librarian was 
most appreciative ... and it should result in some good to the 
theatre in the future, 


oC oXsKXeXeXy 
REGENT - VANCOUVER 


I see a very nice front page story in the Burnaby Advertiser on 
Les Stratton!s engagement of STRATEGIC AIR COMMAND. In additien, 
Les advises that he tied in with the R.C.A.F. who put in a most 
attractive lobby display, in the form of recruiting booths, manned 
by their own personnel, 


A good full-page co-op on 20,000 LEAGUES UNDER THE SEA 
also appears in one issue of this weekly paper. 


oXeXaKoX. 
ROYAL - WOODSTOCK 


For INTERRUPTED MELODY, Earl arranged a very attractive window 
display in Utting's music store, On the store!s weekly "Interview" 
program over the local radio, many plugs for the attraction. Two 
other down town music stores used window displays. 


A Hi-Fi unit in his lobby played recordings from the pic 
for one full week in advance of its opening. Good scenes and 
stories appeared in the local newspaper, 


Earl still makes sure that the bulletin boards of all 
motels and hotels in the area carry news of his attractions ... 
Also spots one-sheets in good locations in every town within a 
twenty mile radius. Earl has his ELMER deal all set to get 
going on December 3rd ... and we'll await further information 
before passing on the details, 


oXoXoX-X 


If you want to WIN 
If you want to PROFIT 
You've really got to work at the 
PROFIT BLITZ FOR FITZ 
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CAPITOL - NORTH BAY 


The North B ay Tri-Club offered a pair of Grey Cup tickets, plus 
transportation and hotel accomodation in Vancouver, on the basis 
of some kind of a contest ... Bob Harvey didn't think it importaht 
enough to tell me what kind ... but the important thing is that 

I see a fine 300 line ad in the local paper, with about half the 
space devoted to NEVER TOO YOUNG, at the Capitol. Draw for the 
prizes was made on the Capitol stage, and several good stories 
appeared in the newspaper before and after the draw. 


Bob was scheduled to sneak-preview WE'RE NO ANGELS, and 
arranged with the local radio station to make a pitch on their 
Hollywood Preview, a popular 15 minute program, Without giving 
away the name of his attraction, he spoke on sneak-previews in 
general, and gave his listening audience an idea of what to expect, 
If I know Robert ... he didnit neglect to plug his next several 
features, 


All hotels and motels in the North Bay area are covered 
with good posters on every incoming attraction. 


eX. Xe XoX, 
CENTURY - HAMILTON 


For the second week of ULYSSES, Mel Jolley arranged for several 

free spots on C K O C's popular daily program "Homemakers! Holiday." 
The Century features are prominently imprinted on the daily menus 

of a local eatery. His Saturday morning Famous Fun Festival still 
going strong, with the Spectator paying half the cost of the weekly 
display ad, and contributing 25 prizes each Saturday, 


oXeXeXeXe 
PARAMOUNT - PETERBORO 


With Art Cauley away on a week!s vacation, Charlie Perrie, his 
erstwhile assistant took over and reports the following ... For 
NEVER TOO YOUNG, Charlie hooked up the P.A, system, and piped the 
sound of laughter from the auditorium through the boxoffice speaker. 
People stopped to listen, and ask ... and buy tickets. CHE X 

came through with some good spots, featuring Martin and Lewis 
recordings, with good credits. Good ad still appearing on the 
Hidden Names page of the Examiner, in return for a couple of 

Oakleys as prizes, 
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CAPITOL - WOODSTOCK, N.B. 


Pat Saunders runs regular Saturday morning shows for the kids, 
and reports that the regular available Westerns, Cartoon shows 
etc. soon begin to lose interest. What he does now, is this ... 
When he has a good picture ... one of particular interest to the 
juves opening on Monday, he makes arrangements with his booker 
to get the print in on Saturday, and runs one show for the young 
Tuns, Don't know if it's practical in every situation, but 

it sure does drag them into his house, 


oXeXaXoX,e 
TOTEM - PRINCE RUPERT 


For his LADY & TRAMP date, Herb Black distributed 1,000 miniature 
blotters, stressing the special matinees, to all school children, 
Got himself fifteen good windows ... and for a flash, posted six 
one sheets in a row on the marble front of his theatre. A good 
display on his confection back-bar well in advance drew attention 
to the coming attraction. 


Herb doesn't neglect his shorts ... For V.V. VISITS HAWAII, 
he made a deal with C.P. Airlines, and in return for their full 
window, he permitted them to put in a very attractive and effective 
display in his lobby. 


When Herb played UNDERWATER and HUNTERS OF THE DEEP, he 
discovered that the youngsters were tearing the popcorn boxes, and 
forming them into a diver's mask ... watching the pic through them, 
He suggests that T.C.L. make up some cheap gimmick in the form of 
a mask to be given away with popcorn purchases. Sound good ... 
What do you think, Jack? 


Herb also sends along details of a system he uses for a 
daily check of book-ticket sales, Looks good, and I'm passing it 
along to Dick Geering, 


oXeXeXeXe 


BELLE - BELLEVILLE 


George heard that a representative of the Walt Disney studios was 
scheduled to address the local Ad and Sales Club ... arranged to 
re-boom BEAR COUNTRY, and took full advantage of the publicity. 
For NEVER TOO YOUNG, George placed good displays in several down 
town windows. 
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CAPITOL - ROUYN 


From Bob Martino, somewhere along the 49th parallel, comes a 
note, with a copy of his newspaper, containing a full, and good 


double truck co-op on MISTER ROBERTS ... It's in French, and I'm 
still trying to figure some of it out ... but one thing for sure, 
MISTER ROBERTS is spelled right ... and there's no mistaking 


what it is, who's in it, or where it's playing. Nice promotion. 
oXeX.X,X, 
ROXY - ALBERNI 


Glad to hear from Harold Warren who operates three theatres in 
the Port Alberni area, Harold recently re-opened the Roxy, his 
smallest house, and reports that while there wasn't anything to 
holler about, with pics like RAGE AT DAWN, IT CAME FROM BENEATH 
THE SEA, etc. he did make a big to-do about his new sound system, 
Nobody in town had ever seen or heard a rig of that kind, and 
Harold really played it up big. 


This is a very small house ... some 350 seats ... but 
this I'm interested in ... Harold tells me that even with the 
limited gross potential he's managing to show a weekly profit ... 
and credits the very economical operation for this fact. Just 
like I've been saying all along fellows ... SAVE a buck, and 
it means an extra buck on the PROFIT side, 


eX .X.XeX~ 


CAPITOL - CHATHAM 


To get his campaign going on HOW TO BE POPULAR, Harry Wilson had 
1,000 attractive bills distributed, offering the recipients, 1000 
chuckles .., 1000 laughs, 1000 giggles and 1000 howls ... A nice 
switch from the standard type of herald, 


Graduation type caps and gowns were worn by his staff 
members in advance of and during the run, The D'Arcy School of 
Dancing put on a demonstration on his stage during the engagement, 
C F C O made good use ... for free ... of the radio transcription 
available on the attraction, 


This I particularly like ... a complete double truck .., 
two full pages of co-op ads with giant credits across the top of 
the page for the attraction and theatre, 
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PARAMOUNT - KENTVILLE 


T.F. Marr sends along details and several photos of very good 
confection bar promotions. The one I really like is the giant 
laughing clown cut-out on top of his popcorn warmer .,. Another 
excellent one is the cutout of a laughing figure which covers 
his Orange Crush dispenser, with a hole cut in the centre, thru 
which one can see the orange crush in cascade motion, It all 
helps sell his wares ... and there's nothing like a little anie 
mation to focus customers! attention on what you!re trying to 
sell then, 


C280 280280250 
COLONIAL - PORT ARTHUR 


I see an excellent full page co-op on LONG JOHN SILVER, sent in 
by Lloyd Palmer ... and a good story on a separate page ... A 
good street bally also helped sell the pic ... a lad dressed in 
pirate garb, and properly bannered covered the down town section 
during peak traffic hours. Bumper strips were used on all the 
taxis in town, and many trucks sported full-panel banners, 


oKeXoXeXo 
CAPITOL -— BRANDON 


Len Turoldo uses an animated display in his boxoffice to promote 
the sale of his books of tickets ... He borrowed a "Hankscraft" 
display unit from the Coca Cola people ... changed the copy on 
the face to fit in with his sales message, and placed it inside 
his box office. This unit is energized by a dry cell battery, 
and swings back and forth like a pendulum. Very attractive. 

Len has the promise of three more units which he intends placing 
in strategic spots in the lobby and foyer. 


XX XoXo 
PRINCE EDWARD - CHARLOTTETOWN 


George Walters was playing 7 LITTLE FOYS, and ran a contest open 
only to families with seven children. The prizes were a dinner 
for the gang at one of the better restaurants in town, and natch, 
it was promoted. The restaurant took space in the daily to pub- 
licize the event. On opening day, a local music store tied in 

on the publicity value, with a good-sized ad boosting the pic and 
their many years of helping entertain local citizens. 
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ORPHEUM - VANCOUVER 


The "Ack!s" here again ... and with another excellent promotion, 
I'll say this for my friend in the banana belt ... He can pick 
out a normal, everyday event ... dress it up a little ... twist 
it around, and come up with something that fills seats for him, 
and at the same time keeps the participating agencies very happy. 


This time Ack latched on to Young Canada Book Week ... 
which as you know is a normal, annual event from coast to coast, 
Ivan invited the Library Board executives to meet in his office, 
which thrilled them considerably ... made several suggestions, 
and offered them a package deal, They very happily accepted. 


A special morning show was arranged for November 19th, 
with James Oliver Curwood!s FANGS OF THE ARCTIC as the feature, 
which tied in admirably with the book idea. The feature was 
supported by a number of cartoons, with titles adapted from 
several books, 


An elimination costume contest was held on the stage for 
all Vancouver school kids ... who had to come attired as books, 
This went over with a big bang ... and the prizes took the form 
of books donated by the Library Board, 


Newspapers, T.V. and radio devoted space and time to 
support this Orpheum endeavour, Sherwood Motors sponsored a full 
page in the News-Herald ... and who wrote the copy? You guessed 
litre LHe wick, 


The result? Well, to begin with, a jampacked house ... 
and just as important ... the Young Canada Book Week committee 
was so thrilled that Ack will probably wind up as its president. 
One thing for sure ... the deal will now be an annual event in 
the city. Nice going Ivan ... and keep the copy coming. 


Oh yes ... Mr. Ackery winds up his report with a very 
terse message scribbled hastily in red pencil ... which reads ... 
"The BIG FOUR won't be any more after Saturday ..." Wonder what 
the guy means ...? Oh well, all I can say is, wait until next 
year fella, when the Clappisons Corners Kangaroos meet you 
Westerners ... They'll restore the Grey Cup to its rightful 
owners in the East ... 


Just a note to the rest of you guys ... The Young Canada 
Book Week is a national event ... Got it? 
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11TH WEEK'S STANDINGS 


Time's awastin! guys ... two more weeks after this one ... and 


Finis will be written to our thirteen week PROFIT BLITZ FOR FITZ, 
I'm sure that even though the actual contest will be over, the 
spirit developed during this drive will continue on and on and on, 
and we'll all continue to BLITZ as part of our normal routine. 
Not much change in our standings 
in two weeks ... Get in there guys ... Slug, keep swingin! and 


eo Dut a whole lot can happen 


Blitzin!, 
Seen ie 
GROUP 1 on bb. Alberns Paramount 
16. Moose Jaw Capitol 
1. Winnipeg - Metropelitan 17. Calgary Strand 
2. Sudbury ~- Capitel 18, Rouyn Capitol 
3. Regina = Capitel 19. Lethbridge Capitol 
4. Edmonton - Capitel 20. Barrie Roxy 
5. Edmonton - Paramount 21, Lethbridge Paramount 
6. Toronto - Imperial 22. Timmins Victory 
7. Calgary - Capitel 23. Toronto Nortown 
8. Saskatoon - Capitol 24. Windsor Capitol 
9. Calgary - Palace 25/45 OO Algoma 
10, Ottawa ~ Capitol 26. Ottawa Regent 
11, Vancouver - Capitol 27. Ft. William Capitol 
12. Toronto ~ Sheas 28, Brantford Capitol 
13. London ~ Capitol 29. Brockville Capitol 
14. Halifax - Capitol 30. Sydney Vogue 
15. Winnipeg - Capitol 31. Victoria Capitol 
16. Vancouver - Orpheum 32. Fredericton Gaiety 
33. Victoria Royal 
GROUP 2 3h. Pr, Albert Strand 
35. Pt, Arthur Paramount 
1. Quebec ~ ~ Capitol 36. Halifax Paramount 
2. Oshawa - Regent 37. St. John Paramount 
3. Hamilton - Tivoli 38. Vancouver Strand 
4. Charlottetown = Pr. Edward 
Big, dbwahb ingle) - Cap & Royal GROUP 3 
6. Toronto - University 
7. Charlottetown - Capitol 1. Campbellton Cap & par, 
8. North Bay = Capitol 2. Chatham Capitol 
he Veneyilal - Cartier 3. Windsor Palace 
10, Hamilton - Century 4h. Kentville Paramount 
ll. Timmins - Palace 5. Vancouver Dominion 
12. Timmins ~ Broadway 6. Peterboro Paramount 
13. Toronto ~ Eglinton 7. Niagara Falls = Seneca 
14. Rouyn ~ Paramount 8. Cornwall Palace 
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Kingston 
Kenora 
3 Rivers 
St. Kitts 
Cornwall 
Penticton 
Dalhousie 
Pr, Albert 
Guelph 
Vancouver 
Hamilton 
Nelson 
N.Westminster 
Medicine Hat 
Noranda 
Sarnia 
Owen Sound 
Guelph 
Saskatoon 
Belleville 
Brandon 
Kentville 
Edmonton 
Regina 
Moncton 
Pt, Alberni 
Sydney 
Edmonton 
Amherst 
St. Kitts 
Victoria 
Galt 
Winnipeg 
~. John 
Welland 


GROUP 4 


N. Battleford 
Woodstock 
Kingston 

3 Rivers 
Moose Jaw 
Fredericton 
Kamloops 


Capitol 
Paramount 
Capitol 
Capitol 
Capitol 
Capitol 
Capitol 
Orpheum 
Palace 
Cinema 
Downtown 
Civic 
Columbia 
Monarch 
Noranda 
Capitol 
Classic 
Royal 
Daylight 
Belle 
Strand 
Empire 
Empress 


Metropolitan 


Paramount 
Capitol 
Paramount 
Strand 
Cap & Par. 
Lincoln 
Dominion 
Capitol 
Lyceum 
Capitol 
Capitol 


Capitol 
Royal 
Grand 
Rialto 
Orpheum 
Capitol 
Paramount 


8. Medicine Hat 
9. Kelowna 

10. Vernon 

11. Winnipeg 

12. Soo 

13. Pr. Rupert 
14. St. Thomas 
15. Lethbridge 
16. Shaunavon 
17. Brandon 

18. P.La Prairie 
19. Woodstock,N.B. 
20. Red Deer 

21. N. Battleford 
22. Red Deer 

Qo EU eRUpe rc 
24. Bathurst 

25. Barrie 

26. Flin Flon 
Pp, Aree il 

28. Nanaimo 

29. Murdochville 
30. Regina 

31. Owen Sound 
32. Challiwaci 
33. Brockville 
3. Regina 

35, N. Waterford 
36. Glace Bay 
37. London 

38. Winnipeg 

39. Pt. Arthur 
LO. N. Waterford 
GROUP 5 

1 mNEeacesion 

2, Toronto 

3. Toronto 

hi Toronto 

5. Toronto 

6. Toronto 

7. j%|$Ft. William 
8. Toronto 

9. Ft. William 
10. Calgary 


PROF 


iTewith showman 


SERVE) with! showmanship 


SAVE with showmanship 


SE Libewith 


$10,000 


IN CASH PRIZES 


ship 


showmanship 


National Drive Captain 
DAN KRENDEL 


Roxy 
Paramount 
Capitol 
Starland 
Orpheum 
Totem 
Capitol 
Roxy 
Plaza 
Capitol 
Playhouse 
Capitol 
Capitol 
Empress 
Crescent 
Capitol 
Kent 
Granada 
Northland 
Strand 
Capitol 
Paramount 
Rex 
Savoy 
Paramount 
Regent 
Grand 
Majestic 
Savoy 
Patricia 
Gaiety 
Colonial 
Paramount 


Tivoli 
Parkdale 
Beach 
Alhambra 

St. Clair 
Palace 

Fort 
Runnymede 
Royal 
Hitchin! Post 


$10,000 


IN CASH PRIZES 


IT with showmanship 


(o} 3 
SEPT. Sth | Ef SERVE! with.:showmanship 
TO DEC. 3rd SAVE with showmanship 
1955 


HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


h showmanship 


National Drive Captain 
DAN KRENDEL 


GROUP cont'd, 

11. Timmins Cartier 33. Calgary - Variety 
12. Toronto Capitol 34h. Edmonton - Princess 
13. Winnipeg Fox 35. Vancouver - Stanley 
14. Ft. William Lake 36. Toronto - Bellevue 
15. Toronto Parliament 37. Toronto - Bloor 

16. Toronto Grover 38. Toronto - Lansdowne 
17. Toronto Century 39. Winnipeg - Bijou 

18. Toronto York 40. Toronto - La Plaza 
19. Hull Montcalm 41. Toronto - Vaughan 
20. Edmonton Dreamland 42. Edmonton - Garneau 
21. Toronto College 43, Winnipeg - Arlington 
22. Toronto Eastwood 44. Winnipeg - Regent 
23. Winnipeg Uptown 45. Vancouver - Grandview 
24. Toronto Donlands 46, Victoria SEA pars 

25. Toronto Oxford 47, Winnipeg - Tivoli. 
26. Toronto Pr, of Wales 48, Rossland - Capitol 
27. Toronto Radio City 49. Winnipeg - College 
28. Toronto Beaver 50, Windsor - Park 

29. Toronto Pylon 51. Winnipeg - Osborne 
30. Toronto Oakwood 52, Vancouver - Regent 
31. Vancouver Broadway 53. Winnipeg - Grand 

32. Windsor Centre 


That's your line-up gang .. 
lengthen ... the shadows of things to come, that is. 


eX oXe XoXo 


- and the shadows are beginning to 


Still not 


too late for some of the Johnny's Come Latelys to get in the 


swim ... Still time to nose out some of the happy leaders .., 
Still time for that extra push ... that extra ounce of effort 
that can mean all the difference between victory and defeat, 


Make the next two weeks count, guys ... really count, 
You can do it, and only you. Even if you don't wind up at the 
top and in the money ,.. there should be some satisfaction in 
improving your position ... in crawling up a point or two. 


Sure ... there've got to be winners and with the 
space at the top limited, not everybody can get in ... but 
remember this .., in our PROFIT BLITZ FOR FITZ, everybody who 
honestly tries ... who turns in a truly sincere job of work, 
who keeps swingin! and Blitzin ... WINNER, 


ove 
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1955 


$10,000 


IN CASH PRIZES 


hip 


th showmans 


oFit wi! 
PR SERVE: withishowmanship 
SAVE with showmanship 
wmanship 


National Drive Captain 
DAN KRENDEL 


HONOURING 25 YEARS OF INSPIRED 
LEADERSHIP IN FAMOUS PLAYERS 


DISTRICT MANAGERS AND BOOKERS 


And in this corner ... yup, you guessed it ... the same names in 
pretty much the same order as last week, Don't know if it'll 
wind up that way two weeks! hence ... but I know that the guys 
in the top three slots aren't pulling any punches ... and aren't 
going to be shoved around too much, if they can help it ... and 
if their theatres continue to support them as well as they have 
been doing in the past. 


Anyhoo ... let's take a quick look, and see just how 
our D.M.!s and Bookers stack up ... 


oXeXeXeXe 


DISTRICT MANAGERS BOOKERS 
1. Mort Margolius 1. Herb Black 
2. Gene Fitzgibbons 2. John Heggie 
3. Ray Tubman 3. Paul Cardell 
4. John Ferguson 4h. H.R. Patte 
5. Jack McCausland 5. Lou Karp 
6. Harold Bishop 6. George Dowbiggan 
(ee cise ou de iL 7. Bob Myers 
8. Jim Cameron 
9. Maynard Joiner 
10, Jim McDonough 

oXeXeXeXe 


So ... that's our story for this week, and just a word of 
caution to you guys whose standings read 1,2,3 ... don't start 
spending your dough ... not just yet, anyway. There are a lot of 
hungry wolves in the guise of managers, D.M.'s and Bookers who 
still want a bite out of that pot-o-gold ... and they aren't 
going to sit idly by while you cut up that melon ... 


Two weeks to go ... They can be two awfully short weeks, 
or can stretch into an eternity ... depending on how much elbow 
grease you have left ... and how well you use it. 


Let's really wind up our PROFIT BLITZ FOR FITZ with a 
bang ... and I mean B ANG. Two weeks to go fellows .,. Make 
every single day count. 


Dan Krendel 


